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THE APPLICATION SERVER COMETH, II 
A little over a year ago we wrote about the increasing trend of companies 
who were looking for a content management solution to first, choose an 
Application Server, and then, pick a content management system that 
would meet their needs and be compatible with the Application Server. 
What made this trend interesting at the time was that it was emerging as an 
intermediate step between building a completely custom solution, and buy-
ing an “off-the-shelf” content management product. What was a develop-
ing in-between approach now seems likely to become the dominant 
approach for enterprise content management strategies.  

Since content management is increasingly recognized as an enterprise re-
quirement, the need to integrate with other enterprise applications, whether 
web-based or legacy, means that Application Servers have become a critical 
component of content management and information technology architec-
tures. Whatever kind of content management requirements you have, you 
need to carefully consider whether, and likely how, the content manage-
ment technology you choose will work with one or more Application Serv-
ers. This month Bill provides an update on this trend and some advice on 
how to think about it in terms of your own requirements. 
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THE APPLICATION SERVER COMETH, II 
In May of last year we looked at the issue of application server technology, and 
how it was beginning to have a significant impact on how organizations evalu-
ated new content management technology, and also how they looked at their 
infrastructure and legacy systems. This trend has only accelerated, and has raised 
some interesting new issues that get right to the heart of content management 
and how it will continue to alter the enterprise. Together with the issue of open 
source software discussed last month, the role of application server technology in 
content management is central to the buying and integration decisions organiza-
tions must make in the coming months and years. 

The May 2000 article focused on what was then a new and striking develop-
ment. Organizations looking to acquire content management technology were 
looking beyond the established content management vendors (e.g., Vignette, 
Broadvision) for the centerpiece of their web operations. In some cases, they 
were looking at portal technologies, but more often they were first selecting the 
application serving environment as a foundation for their enterprise, and then 
looking for component technologies that mesh well with this foundation.  

In this scenario, content management is one of those component technologies. 
The organizations adopting an application server first were either developing 
their own content management based on the core services provided with the 
application server technologies, or they were then acquiring content manage-
ment technology that could work with their application server of choice. This 
technological trend led to a small volley of announcements, as many of the con-
tent management vendors announced compatibility with several of the leading 
application server technologies, notably IBM’s WebSphere and BEA’s WebLogic. 

Indeed this trend has legs. Every major software vendor has an application server 
product, led by IBM, Microsoft, Oracle, and the Sun-Netscape alliance iPlanet. 
IBM and BEA clearly seem to be winning both the mindshare and marketshare 
war, as they have most solidly positioned themselves around conformance to 
Java 2 Enterprise Edition. And while Microsoft's and Oracle's offerings are 
solid, they seem to have run into some resistance as their solutions have been 
pegged as "Trojan horses" to allow the companies to sell other products into the 
enterprise. Interestingly, the technical wars are still being played out. Forrester 
and DocuLabs recently tested 11 commercial products and gave the highest rat-
ings to iPlanet, IBM, and SilverStream, in that order. 

Forrester Research, among others, seconded this same trend. They coined the 
term “platform orchestration” to describe an application-server-centric frame-
work, where “best-of-breed” components supplement the core technology. The 
key word here though is indeed component. In this approach, component tech-
nologies surround the Application Server framework. The overriding develop-
ment approach is focusing on reusable, easy to integrate components, 
emphasized in Java's trademarked slogan, “Write Once, Run Anywhere.” 

J2EE Solidifies its Position 
In the May 2000 article, we stopped short of claiming Java 2 Enterprise Edition 
was the preferred approach for component development, and gave more or less 
equal weight to other component-based approaches such as CORBA and COM. 
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However, it is clear from the success of tools such as WebSphere and WebLogic 
that J2EE is carrying the day, and for good reason. J2EE-based application servers 
offer developers these key benefits: 

Support for n-tier applications. In many ways, web applications are solv-
ing old problems but in a new way. The web has ushered out the domi-
nance of client-server applications and ushered in the dominance of 
multitier applications. This new kind of application is fundamentally hard 
to architect, as they often involve legacy systems, varying data sources, 
and communication needs. Environments such as J2EE mitigate these 
challenges by encouraging a modular approach, and then providing 
comprehensive services for deploying these modules. Ready services are 
available for such things as database connectivity (JDBC in the case of 
Java), security handling, and transaction monitoring — all with a mini-
mum of complex, in the trenches programming. 

Portability. Even with the relative contraction in the operating system 
and database markets, web developers live in a heterogeneous world. 
One of our clients that provides custom software to the library market 
has a list of more than 60 platform combinations they must deal with in 
each upgrade. Modular development approaches such as J2EE empha-
size quick development and deployment across many platforms, and 
standard methods for testing and qualification. 

Scalability. Working in “web time” means getting applications to market 
quickly, and scaling from prototypes and beta launches to 24x7 applica-
tions accessible to a growing marketplace. Component development 
means that the next generation application can quickly add new features 
and functions. The kind of component integration that comes with a 
J2EE Application Server means that an end user organization can quickly 
launch a phase 1 version of the site, and then build on virtually all of the 
original work to launch subsequent phases. 

WHAT THIS MEANS FOR ENTERPRISE CONTENT 
MANAGEMENT 

The continued adoption and increasing importance of application server tech-
nologies has at least two kinds of impacts on content management. The first is 
broader, and goes to some general issues of information technology. The second 
is more specific to how both vendors and customers will architect their systems, 
and what these systems will look like in the long term. 

At a broad level, the move toward component development and J2EE both mir-
rors and complements several other trends in enterprise content management: 

• Despite the battles between Microsoft, Sun, and Oracle, J2EE is a stan-
dards-based approach, which gives both vendors and customers objec-
tive measures of conformance, and the ability to, ideally, swap in and 
out technologies based on added values such as price, performance, and 
additional features. 
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• Java and XML are highly compatible. Java provides many ready means to 
create and work with XML data, giving programmers many shortcuts for 
data structuring and integration. 

• Shrink-wrapped applications have long since given way to tool kits, but 
there is a new focus on time to market and cost of integration. As with 
open source software, J2EE-based approaches need to be examined in 
terms of what core services are provided with the acquired software. 
Vendors are building much more into core services, which ultimately will 
benefit the customer. 

• Organizations are increasingly focused on the “ilities” — maintainability, 
compatibility, and scalability — and they are looking to J2EE to provide 
these. 

More specifically, though, the continued adoption of J2EE-based application 
server technologies reflects the ongoing movement in content management 
away from point solutions and toward systems that work in the larger enterprise. 
The content management solutions implemented today and in the future must 
work well with other systems, and at minimum must be tightly integrated with 
Web operations, back office systems, eCommerce platforms, personalization en-
gines, and workflow systems, including business process automation. The orches-
tration and integration of these many systems becomes key, and J2EE application 
servers are central to solving this problem. 

Beyond Dynamic Page Serving 
As Web content management plays more roles in the enterprise, it must move 
beyond its legacy — not only the legacy of static pages but also the growing leg-
acy of dynamically served pages. Indeed, early approaches to dynamic page 
serving were a difference in degree more than kind compared to static pages. 
Individual processes were automated — for example, a company might have 
hired an Active Server Page programmer to “webify” a catalog they had main-
tained in an SQLServer database.  

Yet it was often the case that such automation was done a case-by-case basis, al-
lowing multiple approaches to flourish even in the same organization. This 
would leave many organizations with a “silo problem,” where each application 
was supported by its own database, its own programs, its own hardware, and of-
ten even its own technical staff. 

Enterprise content management based on component technology and J2EE 
solves the silo problem by allowing developers to create discrete, reusable code. 
Such an approach is even more powerful when coupled with XML data. While 
organizations will always have heterogeneous data sources, there is clearly a 
movement toward having XML available at least as an abstraction layer on top of 
the various content sources. In this model, XML serves as the abstract data layer, 
and the application server and component technologies interact primarily with 
the XML and secondarily with the proprietary data stores. The processing and 
display layer then have a uniform problem to solve 

“Indeed, early 
approaches to 
dynamic page 
serving were a 
difference in 
degree more 
than kind 
compared to 
static pages.” 
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SOME CAVEATS AND CONCLUSIONS 
A year has passed since our original article, and some of our original caveats and 
observations about application-server centric content management still stand 
and are worth repeating. As we know, even the most expensive content man-
agement technologies are not finished applications. And, more significantly, even 
where they do offer some off-the-shelf capabilities, they typically don’t do many 
things precisely the way a customer needs them done. Hence, you are left with 
the need to be able to at least customize the applications themselves. Add to this 
the need to become proficient in the application server technology, and to learn 
how to integrate component applications.  

The past several years have taught us that customization is inevitable. The key is 
the software buyer’s need for competitive advantage. The software marketplace 
is too impatient to wait for the next killer app, and to gain advantage, technol-
ogy buyers will adopt toolkits that support rapid prototyping and deployment. 
So, the thinking goes, choose the very best environment for rapid, scalable, mul-
titier application development. 

There are still risks though. Conventional wisdom holds that the Application 
Server you pick today may not exist tomorrow. This is of course mitigated if the 
Application Server you choose is indeed faithful to something like J2EE or another 
component model. As long as you are building your applications under the J2EE 
framework, for example, you can swap out, even mix and match, Application 
Servers.  

Figure 1. 
XML as the 
interface 
between 
application 
servers and 
data/content 
repositories. 



 

The Gilbane Report 6                             June, 2001 

Another piece of conventional wisdom one year ago was that J2EE, among other 
models, was still too new an approach. We predicted that this was a problem 
time would solve, as more developers developed a core competency in Java and 
more methods become documented and available. This has certainly proven to 
be true. The universe of qualified java programmers is growing, and the major 
application servers have many qualified adoptees and rich resources for develop-
ers. 

Must You Base Your Solution on an Application Server? 
This shift to an application-server-based architecture for content management 
may seem too complex to some, especially for the smaller or specialized organi-
zation that has a need for content management soon, and may be looking at 
lower-cost point solutions such as those from NCompass, Red Dot, and Ektron. If 
indeed your content management problem is relatively discrete, you can confi-
dently pick from the vendors who offer the right scale solution for your needs. 
This is especially true if you don't see yourself tying many other applications to 
your content management system. The key for such a buyer would be to at least 
understand the technical or product roadmap this vendor has for eventually 
working with application server technology. We're confident that any vendor of 
enterprise content management software will at least ensure that their products 
will work with a J2EE application server at some point in the future. 

Recommendations 
Some of the conclusions we came to in our first article are still apropos, and 
we’ve added several more as the market has matured: 

• If you have an increasing need for e-commerce, integration with back of-
fice systems, and other infrastructure changes, look at an Application-
Server-centric approach. 

• Look to build a Java competency, either in house or through your trusted 
partners.  

• Understand in detail what your legacy systems are doing to make them-
selves more open to Application Servers. Look beyond the press releases 
to the specific needs you will have. Some early announcements from 
content management vendors that they are compatible with Application 
Server technologies have been little more than marketing agreements or 
loose bundling, and would leave most organizations short of what they 
would really need the technology to do. 

• Look beyond choosing a single application server vendor. Yes, standard-
ize on one where you can, but your best strategy is application server 
portability. The content management system you buy should work on a 
variety of application servers, and your application server in turn should 
both deliver on the J2EE standard and add value in the form of perform-
ance, price, and the “ilities.” 

• Implement an application server and content management successfully, 
and you have done a great deal to solve your portal problem. Look to 
your content management solution to solve content management, and 
look to your application server to provide core services such as personal-
ization, presentation, data access, security, and monitoring. 

“If indeed your 
content 
management 
problem is 
relatively 
discrete, you 
can con-
fidently pick 
from the 
vendors who 
offer the right 
scale solution 
for your 
needs.” 
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• At the same time, remember that content management functionality 
does not belong in the application server level. 

• Look for Webdav support to grow and become a key feature of collabo-
ration and workflow tools going forward. 

Indeed, solving content management and implementing a J2EE-based applica-
tion server will position your organization for success in the near-term and well 
into the future. 

Bill Trippe 
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INDUSTRY NEWS 
More recent news, old news (to January 1999), and commentary is available at 
www.gilbane.com/ 

TIBCO ANNOUNCES RELEASE OF XML VALIDATE 
5/30/01 

TIBCO Software Inc. announced the commercial release of XML Validate, a member of the 
TIBCO Extensibility product family. XML Validate is an enterprise-grade solution for validating 
streaming XML documents or messages against an XML Schema or DTD. This Simple API for 
XML (SAX)-based implementation for run-time validation provides organizations with the core 
component in developing high bandwidth, XML-based processing. XML Validate is a core 
building block for creating an e-commerce processing engine for XML documents and mes-
sages, and has the potential of handling millions of transactions per day per server. XML Vali-
date can easily be inserted into an existing XML parsing scenario, enabling validation to occur 
the instant it is received by the parser. Additionally, it supports the validation of DTDs to allow 
connectivity with organizations not currently using XML Schema. XML Validate is an SDK and 
will run on Windows 2000, NT and UNIX platforms. It is available on a per server basis and cur-
rently available for delivery. www.extensibility.com, www.xmlschema.com, www.tibco.com 

SOFTWARE AG ANNOUNCES PARTNERSHIPS WITH BEA & HP 
5/29/01 

Software AG and BEA Systems, Inc. announced a strategic alliance as part of the BEA Star Part-
ner Program. Software AG will immediately become a BEA 3 STAR partner. Tamino X-Bridge will 
enhance the XML capabilities of BEA WebLogic Collaborate and Process Integrator and Tamino 
X-Node will enhance the back-end database access capabilities of BEA WebLogic. Tamino XML 
server will also be optimized for package sales with HP Bluestone's J2EE application server. In 
addition, Tamino has been ported to HP-UX 11. Software AG is now a premier member of HP's 
Computing Solution Provider Program. Customers can now purchase Tamino and HP Blue-
stone's J2EE application server at a better rate as a package than as separate products. Initially, 
joint sales activities will focus on the German market, moving to other regions at a later point in 
time. www.softwareagusa.com, www.hp.com, www.softwareag.com, www.hewlett-
packard.de, www.bea.com 

GIM.NET RELEASES INFOSERVE-2.0 
5/25/01 

Global Internet Management Corp. (GIM.NET) announced the release of InfoServe-2.0. 
InfoServe is a Web content management software product that combines customized template 
design and content management functions with extensive e-business operations and intranet 
features. Version 2.0 enhances editing tools with a new graphic interface, expands user permis-
sions management functions, and broadens the module library with upgraded e-commerce and 
newsletter management functionalities. www.gim.net 
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OPEN MARKET ANNOUNCES INTEGRATION WITH IPLANET PORTAL SERVER 

3.0 
5/24/01 

Open Market, Inc. announced the availability of an integration between its Content Server En-
terprise Edition (CSEE) software and the iPlanet Portal Server 3.0 from iPlanet E-Commerce So-
lution. This integration provides interoperability between the iPlanet Portal Server and Open 
Market's CSEE software through a plug-in. With this integration, iPlanet Portal Server "channels" 
are used to access Open Market's applications and the content they manage. For example, one 
channel can allow geographically dispersed content contributors to access Open Market's ap-
plications with a single sign-on. Another channel allows iPlanet Portal Server users to access 
news and company information that is targeted to their role in the organization. Open Market 
and iPlanet worked in conjunction with Migration Software Systems to allow the two environ-
ments to operate as a single solution. The integrated solution is available today from both Open 
Market and iPlanet. The two organizations are finalizing agreements regarding continued de-
velopment and support of the integrated plug-in. www.openmarket.com 

ARBORTEXT IN DEALS WITH SEALEDMEDIA FOR DRM & EMPOLIS FOR 

CONTENT MANAGEMENT 
5/24/01 

SealedMedia and Arbortext announced they have entered into a partnership to provide pub-
lishers with a solution to protect and distribute digital content using XML technology. Through 
Arbortext's software, enterprises are able to use a Single Source Publishing Architecture to cap-
ture content from a variety of sources, store and manage that content in an XML repository, 
and extract and assemble that content according to individual needs for publishing to multiple 
media types: Web, print, CD-ROM, e-Books and wireless devices. SealedMedia's DRM technol-
ogy allows content owners to seal content in a variety of formats (HTML, PDF, image and audio 
formats, etc.) and distribute it digitally to end users with flexible license configurations in the 
knowledge that it always remains protected. Arbortext, Inc. and empolis content management 
GmbH (formerly known as STEP GmbH), a subsidiary of Bertelsmann Mohn Media Group, also 
announced that sigmalink has been integrated with the Epic E-Content Engine (E3) to add 
multi- channel publishing to the sigmalink content management system.  www.arbortext.com, 
www.sealedmedia.com, www.empolis.com 

CSC PLOENZKE & EMPOLIS GMBH FORMING PARTNERSHIP 
5/23/01 

A cooperation agreement between CSC PLOENZKE and empolis content management GmbH is 
in place for the XML product line from empolis where CSC PLOENZKE provides its integration 
services. The current focus of this agreement is to professionally meet all requirements de-
manded by extended and distributed projects for mid-sized, as well as large international en-
terprises. The cooperation agreement will initially be based on sigmalink, empolis’s content 
management solution. XML based knowledge management products from empolis will also 
become an integral part of the product range provided through CSC PLOENZKE’s services. 
www.cscploenzke.de, www.empolis.com 



 

The Gilbane Report 10                                                June, 2001 

EBT ANNOUNCES LIQUIDATION 
5/23/01 

eBT International, Inc. announced that its Board of Directors has unanimously voted to dissolve 
and liquidate the Company, subject to the approval of the holders of a majority of its shares. 
Based upon current information, the Company anticipates that assets available for distribution 
to shareholders will be between $3.10 and $3.22 per share. The Board will call a special meet-
ing of shareholders, expected to be held in August 2001, to approve the Plan of Complete Liq-
uidation and Dissolution. A Proxy statement describing the Plan will be mailed to shareholders 
approximately 30 days prior to the meeting. In reaching its decision that the plan of liquidation 
and dissolution is in the best interests of the Company and its shareholders, the Board of Direc-
tors considered a number of factors. The Proxy statement will describe these factors in detail, 
including the Company's recent performance, the state of the content management industry, 
prevailing economic conditions and previous unsuccessful efforts to sell or merge the Company 
last year and more recently. The Board also considered restructuring the business in light of the 
Company's unsatisfactory revenue performance in the fiscal quarter ended April 30, 2001. 
These plans, including plans involving significant reductions in the Company's current opera-
tions, either entailed considerable risk, or did not demonstrate that positive operating cash flow 
or operating income could be achieved in a period of time acceptable to the Board, and re-
quired a significant amount of cash to fund the Company's operations prior to the achievement 
of potentially acceptable financial results. In connection with the intent to liquidate, the Com-
pany has begun the orderly wind down of its operations, including laying off the majority of its 
employees, seeking purchasers for the sale of its intellectual property and other tangible and in-
tangible assets and providing for its outstanding and potential liabilities. In addition, the Com-
pany will continue to provide support and maintenance to existing maintenance agreement 
holders for the duration of their current contracts. www.ebt.com 

Too bad about this. They had one of the first and most sophisticated content management systems. 
Presumably, someone will pick up some of the technology – there are certainly many vendors who 
could use some of the capability. 

ONEPAGE INTRODUCES MYWEB FOR VERTICAL PORTALS & CONSUMER 

SITES 
5/21/01 

OnePage, Inc. introduced MyWeb, a fully integrated portal solution for vertical portals and con-
sumer sites that allows for complete end-user customization of content. This follows the recent 
introduction of Content Connect, OnePage's portlet-building tool designed for corporate por-
tals. MyWeb creates a personalized and relevant experience for users. Employing an intuitive in-
terface and a simple point-click-capture method, users identify and grab any web-based 
content, including information from the Internet, intranets, web-based email and personal ac-
counts, local and broadband content and partner datafeeds. OnePage's software integrates into 
all popular portal platforms and translates into HTML, XML or WML for use in a variety of wire-
less, enterprise and web service applications. For vertical portals and web publishers, MyWeb 
generates higher adoption of portal and "mypage" services. Because OnePage's software is user-
driven, costs associated with deployment and management of highly personalized pages is re-
duced to a minimum. www.onepage.com 

Their focus on HTML content is what differentiates them from, and allows them to partner with, 
other portal vendors. 
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INTERWOVEN & NETEGRITY FORM ALLIANCE FOR PORTALS & 
MARKETPLACES 
5/21/01 

Interwoven, Inc. and Netegrity, Inc. announced an alliance and planned integration of their two 
products. The joint offering will provide a solution for portal and B2B infrastructure beyond the 
four walls of the enterprise, allowing customers, suppliers, partners, and employees to contrib-
ute and manage their content in an efficient and effective manner. Together, Interwoven 
TeamSite software and Netegrity's SiteMinder platform will enable enterprises to streamline the 
content collaboration and content management processes for portal users and marketplace par-
ticipants. Netegrity's single sign-on offers the capability for all portal users to be automatically 
logged into TeamSite and be provided the proper roles and permissions to contribute content 
to the Web site. Portal users are then able to avoid logging into the portal multiple times and 
ultimately have a more efficient user experience. www.netegrity.com, www.interwoven.com 

As content management continues to become more of an enterprise application, security and access 
become more important. See our Volume 9, Number 3 for more on this topic. 

MERCADO ANNOUNCES UNICLASS, E-CATALOG TOOL 
5/21/01 

Mercado Software announced UniClass, an automated product classification and attribute ex-
traction solution for e-Catalogs. With the introduction of UniClass, Mercado Software broadens 
its offering of e-Catalog Essentials to distributors, shopping portals, e-Procurement sites, e-
Marketplaces, and e-Catalog content providers. UniClass quickly and accurately processes hun-
dreds of catalogs with millions of SKUs across multiple product domains. It has the flexibility to 
support any standard or custom classification scheme. UniClass provides rich content and con-
sistent results – with 99% accuracy. UniClass works With Any Classification Scheme UniClass 
works with the aggregator's preferred classification system, whether it is an e-Commerce indus-
try standard (such as UNSPSC, eCl@ss, or RUS) or its own custom classification scheme. Uni-
Class accommodates any e-Catalog. It works with any catalog database and can import and 
export files in XML or delimited text format. UniClass accommodates any XML format, includ-
ing e-Commerce industry standard such as xCBL, cXML and ebXML. UniClass is available im-
mediately through Mercado Software sales channels worldwide. Contact Mercado Software for 
pricing. www.mercado.com 

MOZQUITO REVEALS XFORMS TECHNOLOGY 
5/16/01 

Mozquito Technologies unveiled new XForms technology that will simplify online business-to-
business transactions. Mozquito XForms is XML-based Web development software that allows 
current Web browsers to handle XML data easily and effectively, making online business trans-
actions much easier. With Mozquito XForms, end-users don't have to install plug-ins or 
download new versions of Microsoft Internet Explorer or Netscape Navigator. This technology 
has emerged alongside standards now being developed by the W3C. Mozquito Technologies is 
committed to ensuring that XForms will be developed in strict accordance with the standards 
set by the W3C. XForms will enable other applications to integrate with XML databases (such as 
Software AG's Tamino database) instantly, allowing for fast access and efficient processing of 
any business-critical data that needs to be sent to or downloaded from a database. 
www.Mozquito.com 
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The most interesting aspect of this technology is the ability to take advantage of XHTML without re-
quiring your users to have XHTML compatible browsers. 

ONTOPIA ANNOUNCES OEM DEAL WITH STARBASE 
5/16/01 

Ontopia AS, announced that Starbase Corporation has signed a definitive strategic agreement 
to license Ontopia's Topic Map technology. Financial terms of the agreement were not dis-
closed. Starbase Corporation will adopt Ontopia technology as part of their strategic corporate 
solution for a number of mission-critical initiatives. Topic Mapping is a new paradigm for orga-
nizing, retrieving, and navigating information. Through the provision of a 'knowledge layer' 
that is independent of the information resources themselves, topic maps help capture and 
manage corporate memory, improve indexing, and enable the integration of information that 
spans multiple, disparate repositories. Topic Maps are an international standard, defined by 
ISO, and can be interchanged using XML. www.starbase.com, www.ontopia.net 

CONTEXT MEDIA & ARTESIA PARTNER 
5/16/01 

Context Media, Inc. and Artesia Technologies announced a collaboration to produce a B2B sys-
tem for managing, sharing, distributing, and syndicating an organization's valuable digital con-
tent assets. The new solution integrates Artesia's TEAMS Digital Asset Management Solution, 
which enables organizations to capture, manage, and dynamically re- express rich-media assets, 
with Context Media's Interchange Platform, which extends these packages to the content 
owner's distribution partners for sharing or syndication. The combined solution gives customers 
the ability to take content indexed and managed with TEAMS and extend it by making it avail-
able to partners and affiliates through the Interchange Platform. www.artesia.com, 
www.contextmedia.com 

VENDORS PROMOTE SPECIFICATION FOR DYNAMIC ASSEMBLY OF WEB 

APPLICATIONS & CONTENT 
5/15/01 

Vendors in the Application Server, Content Infrastructure, Content Management, Technology 
Strategy and Integration, and Content Delivery Network (CDN) industries announced today 
their support for Edge Side Includes (ESI), a simple markup language used to define Web page 
fragments for dynamic assembly and delivery of Web applications at the network edge. Unique 
to ESI is a mechanism for managing content transparently across Application Server solutions, 
Content Infrastructure, Content Management Systems and CDNs. As a result, ESI enables com-
panies to develop Web applications once and choose at deployment time where the application 
should be assembled – on the application server, the content infrastructure, the content man-
agement system or the content delivery network, thus reducing complexity, development time 
and deployment costs. Akamai, ATG, BEA Systems, Circadence, Digital Island, IBM, Interwoven, 
Oracle, and Vignette have co-authored the specification as a proposed open language for creat-
ing a uniform programming model that facilitates interoperability of ESI-compliant applications 
across multiple vendor implementations. In addition, Fort Point Partners, kpe, Macromedia, 
Mirror Image, Open Market, and SilverStream have endorsed ESI as a proposed specification to 
provide more flexible and cost-effective solutions to their customers. For more information on 
ESI, including a draft of the specification, an ESI Overview and technical documents, please visit 
www.edge-delivery.org 

This seems like a long shot to us. 



 

The Gilbane Report 13                     June, 2001 

EBXML APPROVED 
5/14/01 

UN/CEFACT and OASIS announced that participants from around the world approved ebXML 
specifications at a meeting in Vienna, Austria on 11 May 2001. ebXML, which began as an 18-
month initiative sponsored by UN/CEFACT and OASIS, is a modular suite of specifications that 
enables enterprises of any size and in any geographical location to conduct business over the 
Internet. Using ebXML, companies now have a standard method to exchange business mes-
sages, conduct trading relationships, communicate data in common terms and define and reg-
ister business processes. ebXML specifications and technical reports are available at no charge 
on www.ebxml.org. Approved specifications include ebXML Technical Architecture, Business 
Process Specification Schema, Registry Information Model, Registry Services, ebXML Require-
ments, Message Service and Collaboration-Protocol Profile and Agreement. Accepted ebXML 
Technical Reports include: Business Process and Business Information Analysis Overview, Busi-
ness Process Analysis Worksheets & Guidelines, E-Commerce Patterns, Catalog of Common 
Business Processes, Core Component Overview, Core Component Discovery and Analysis, Con-
text and Re-Usability of Core Components, Guide to the Core Components Dictionary, Naming 
Convention for Core Components, Document Assembly and Context Rules, Catalogue of Con-
text Drivers, Core Component Dictionary, Core Component Structure and Technical Architec-
ture Risk Assessment. RosettaNet plans to integrate support for the ebXML Messaging Services 
Specification in future releases of their Implementation Framework (RNIF). The Global Com-
merce Initiative, which represents manufacturers and retailers of consumer goods, chose to 
base their new Internet protocol standard for trading exchanges and B2B communications on 
ebXML. Other industry organizations, such as the Automotive Industry Action Group, Health 
Level Seven, Open Applications Group, Open Travel Alliance, SWIFT and formal international 
and North American EDI standards bodies, have also been active participants in the ebXML ini-
tiative. www.ebXML.org, www.uncefact.org, www.oasis-open.org 

No surprise here – it may not be exciting but it is important, and is likely to be around for a long 
time. 

EKTRON RELEASES EWEBEDITPRO 2.0 
5/14/01 

Ektron, Inc. has released Version 2.0 of its eWebEditPro, a multi-language, browser-based 
WYSIWYG Web content authoring and editing tool. A "go-to" Web content editor for Web de-
velopers, VARs, ISVs, consultants and hosts, eWebEditPro delivers a familiar Word-like environ-
ment for business end-users, along with server-side controls for IT staff. Major updates to 
Version 2.0 include simplified installation/integration, enhanced IT-side controls, new features 
for customization, and new content formatting functionality. eWebEditPro works with all Web 
application servers and ships with sample code for Microsoft Active Server Pages (ASP), Macro-
media ColdFusion, JSP, PHP and Lasso. Sample code for Lotus Domino and Perl will be released 
soon. eWebEditPro replaces an HTML text area field in dynamic Web sites or browser-based ap-
plications - giving users a toolbar that lets them apply fonts and headings; copy and paste from 
most Windows applications without losing formatting; insert tables, images, and hyperlinks; 
and check spelling. Version 2.0 offers new buttons such as redo, horizontal rules, special charac-
ters, superscript/subscript, strikethrough and more. eWebEditPro 2.0 includes a fully customiza-
ble and extensible XML-based programmable toolbar as well as new JavaScript API for custom 
development and extended functionality. eWebEditPro 2.0 includes support for Netscape 4.7 
and 6.0. Additional features in Version 2.0 include cascading style sheet support and style sheet 
override; document formatting enhancements to more closely match MS Word; and options for 
output as "clean HTML" (to protect against overlapping tags) or XHTML (useful for WAP, XSLT, 
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etc.). eWebEditPro 2.0 can be used to edit the text only, HTML body only, or the entire docu-
ment. www.ektron.com 

TRADOS ANNOUNCES TRADOS 5 
5/14/01 

TRADOS Incorporated announced the availability of TRADOS 5, its new platform for translation 
and localization of business content worldwide. Using TRADOS 5, international organizations 
can easily and quickly adapt all their corporate language content including products, websites, 
marketing materials and business documents to compete in foreign markets. New features in-
clude: WorkSpace - a single interface that integrates project management capabilities with the 
suite of TRADOS computer aided translation (CAT) tools; ExtraTerm - a terminology extraction 
application that automates the process of compiling specialized term lists, dramatically shrink-
ing cycle-times for the terminology management process; XTranslate - eliminates the need to 
review new versions of previously translated documents late in the project-update cycle; TRA-
DOStag – an XML-based tool that unifies the translation process for all DTP and tagged formats 
such as HTML, XML and SGML. Currently available, TRADOS 5 offers a preferred-pricing dis-
count structure for orders placed before June 25, 2001. Pricing is dependent on configuration. 
www.trados.com 

VIGNETTE ANNOUNCES ENTERPRISE PORTAL APPLICATION 
5/14/01 

Vignette Corp. announced the upcoming release of the Vignette Enterprise Application Portal. 
The Vignette Enterprise Application Portal is a fully configurable, J2EE-based, out-of-the-box so-
lution that provides the necessary infrastructure for a company to deploy an enterprise-level 
portal to carry out e-business transactions; manage relationships with customers, partners, sup-
pliers and employees; and perform many mission-critical business functions through a com-
mon, enterprise-scale interface. The Vignette Enterprise Application Portal features browser-
based management dashboards that enable business and technical users to control a host of 
functions from a central location. Site administrators can configure the portal to manage con-
tent from disparate sources and deliver what is relevant to users on a contextual basis. A cus-
tomer-facing portal deployed using the Vignette Enterprise Application Portal can gather 
information about users as they move through the digital environment and make recommenda-
tions about content and presentation based on behavior and usage patterns. The Vignette En-
terprise Application Portal enables out-of-the-box collaboration through virtual team rooms, 
threaded discussion groups and shared calendars, bringing a community of users together 
online. Delegated administration capabilities help organizations to reduce overhead costs for 
customizing, configuring and deploying their portal structure by putting administration respon-
sibilities in the hands of business owners while allowing information technology workers to re-
tain technical and architectural control. The Vignette Enterprise Application Portal will be 
available to customers in early July 2001. www.vignette.com 

This naturally raises the question about the continuing relationship between Vignette and other por-
tal vendors they have partnered with. 

OPENPAGES ENHANCES CONTENTWARE 
5/14/01 

Openpages, Inc. announced the latest version of ContentWare, the company's content produc-
tion solution. ContentWare 2.6 provides users with additional tools for managing digital assets, 
importing content from other systems and for administering and implementing the application. 



 

The Gilbane Report 15                     June, 2001 

The extended capabilities of ContentWare 2.6 include: Macromedia Dreamweaver & Freehand 
Integration in addition to Microsoft Word, Adobe Photoshop and Adobe Illustrator; AutoImport 
can now run in parallel on several servers; Customizable Metadata Capture; Richer Quark Sup-
port for Print Content Production; HTML Links Spider; Installation Wizards; and Custom Forms 
Creation Tools. The new release of ContentWare is available immediately. www.openpages.com 

INTRANET SOLUTIONS RELEASES OUTSIDE IN XML EXPORT 
5/14/01 

IntraNet Solutions, Inc. announced the release of Outside In XML Export. The product auto-
matically converts more than 225 file formats to XML, enabling easy access to business informa-
tion stored in legacy files, proprietary office applications and graphics. XML Export integrates 
into numerous applications, such as indexing, search systems and content management, in-
cluding IntraNet Solutions' Xpedio Content Management system. The product uses XML trans-
formation style sheets to convert business content to the XML standards adopted by various 
industries, such as healthcare, high technology and financial services. XML Export preserves and 
exposes the content, structure and format of native business documents during the conversion 
to XML. The Outside In Technology enables software developers to deploy viewing and/or con-
version of file-based information within their application environment to address their users' di-
verse information management requirements. Outside In XML Export is shipping now. 
www.intranetsolutions.com/products/developer_conversion.html 

This general utility could be one of those tools that end up in a lot of IT department toolboxes. 

SOFTWARE AG & AUTHENTIDATE OFFER SECURITY FOR XML DATA 

STORAGE 
5/10/01 

AuthentiDate, Inc. announced that AuthentiDate will be used to provide support for the secure 
authentication of digital files stored in Tamino, Software AG's native XML database. This joint 
effort offers e-business and enterprise applications customers a secure way to protect and en-
sure the originality of digital content at a specific point in time. The Tamino platform is a native-
XML database management system suited for storing, publishing and exchanging Web- based 
electronic information. Tamino users that employ AuthentiDate services will be able to take ad-
vantage of time-stamping and digital signature technology to authenticate any type of file. 
www.authentidate.com; www.softwareagusa.com 

MEDIASURFACE UNVEILS MEDIASURFACE 3.5 
5/9/01 

Mediasurface introduced the next version of its content management application software, 
Mediasurface 3.5. The new release has three key attributes designed to distinguish it from other 
content management applications: Interaction - supports user roles, rules and processes and al-
lows contributors, whether inside or outside the organization, to interactively create content 
while adhering to business processes through its flexible workflow capabilities; Intelligence - 
Combines knowledge and content management into Mediasurface 3.5, enabling the user 
community to intelligently store and retrieve content when needed; and Integration - New in-
tegration capabilities, including pre-built adapters for application servers, commerce applica-
tions and content exchange tools, along with a software developer's kit. Mediasurface 3.5 
includes a deep integration at the server level with APIs from Autonomy Dynamic Reasoning 
Reason Engine and Oracle Intermedia. Mediasurface 3.5 includes integration adapters to pro-
vide out-of-the-box integration with e-business products in a wide range of categories (CRM, e-
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Commerce, B2B marketplace, application servers, localization, digital channels and content ex-
change). The Mediasurface 3.5 software development kit (SDK) provides developers with the 
facilities – technical interfaces, open standards including XML, J2EE, LDAP and SQL, sample 
code, and best practices – to develop their own adapters and leverage many of the core fea-
tures and extension points of the Mediasurface architecture. Mediasurface 3.5 will be available 
by the end of May 2001. www.mediasurface.com 

Mediasurface is (or ‘are’ for you anglophiles) one of the more aggressive European content man-
agement companies on the North America market. And, they are well funded. 

SEARCHCUBE UNLEASHES SEARCHROCKET 
5/9/01 

SearchCube, Inc. announced SearchRocket, their Internet software with a new user-interface 
paradigm that facilitates rapid searching on the Internet and presents results in a compact, hi-
erarchical format. SearchRocket is a Windows application that searches search engines such as 
Google and Yahoo as well as search engines in fields such as Information Technology, Medical, 
Finance, and Genealogy. The search results can be viewed in different ways, rapidly filtered, and 
selected links can be deleted, annotated or bookmarked. The results are saved using XML in a 
document known as a Search Cube that can be sent to other users or refreshed later. 
SearchRocket has features not available with other Internet search applications and bots. For 
example, a selected search result can serve as a "launch point" from which the user can initiate 
a new search, the results of which will be encapsulated under the selected search result. 
SearchRocket also can understand and expose individual search engine "power features" such as 
allowing a user to find other results similar to a chosen result. If a SearchRocket user chooses 
this option on a result then the similar pages are retrieved from the search engine and gathered 
and encapsulated under the selected link. SearchRocket also has the ability to expose search 
engine categories like Yahoo's Category Matches as separate folders. The company is seeking 
co-branding opportunities with other suitable companies especially in the fields of Information 
Technology, Medical and Finance. The company also emphasizes that SearchRocket was de-
signed to plug into almost any search engine with minimal effort and uses XML to configure it. 
SearchRocket can be downloaded for free from www.searchrocket.com. Download size is 1.1 
MB. SearchRocket requires one of the following browsers: Internet Explorer, Netscape, AOL, 
Opera, or MSN Explorer. www.searchcube.com 

DOCUMENTUM WEB DEVELOPMENT KIT AVAILABLE 
5/9/01 

Documentum announced the availability of Documentum Web Development Kit (WDK). The 
new J2EE-compliant toolkit allows for rapid application development and deployment, and pro-
vides partners with the basis for quickly building new products and solutions on Documentum 
4i eBusiness Platform. Based on Java, WDK allows developers to work within environments that 
are familiar to them, thereby reducing the time, learning, and costs required to develop Web 
applications. WDK addresses developers' needs by making it easier and faster to develop Web-
based applications on top of Documentum 4i eBusiness Platform. The toolkit includes a library 
of more than 50 components – reusable, pre-built objects that perform common Documentum 
functions – that developers can use to quickly create and deploy new Web-based applications 
that leverage the strength of the Documentum 4i eBusiness Platform. Developers will also bene-
fit from the advanced XML capabilities of the Documentum 4i eBusiness Platform and WDK. 
The new toolkit makes XML available to Web applications on an application server, so content 
management processes such as lifecycle and workflow can be applied, further extending the 
functionality of the traditional Web content management application. The native XML support 
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includes the ability to chunk content, manage links and XML components, and import XML 
content into a Documentum repository. www.documentum.com 

ICONNICHOLSON & FATWIRE SIGN RESELLER AGREEMENT 
5/8/01 

FatWire announced a strategic reseller partnership with IconNicholson. Under the terms of the 
agreement, IconNicholson is licensed to resell and implement FatWire's UpdateEngine5 dy-
namic content management software and build and resell web applications built with the 
product. Additionally, IconNicholson will provide continued customer support by dedicating a 
team of UpdateEngine certified experts to each project. To ensure quality service to customers, 
IconNicholson employees are certified in FatWire's technical training programs prior to install-
ing and implementing sites with UpdateEngine. www.fatwire.com, www.iconmedialab.com  

ANTARCTI.CA SYSTEMS LAUNCHES LIBRARY RESEARCH TOOL 
5/8/01 

Antarcti.ca Systems Inc. announced the launch of its Visual Net for Libraries (VNL) product. Vis-
ual Net for Libraries combines a navigation system with information-rich visuals to create large-
scale data maps. Using a library's existing Web-enabled PC, researchers can enter their topics 
into VNL and access library holdings organized in "neighborhoods" of information with graphi-
cal metaphors used to convey relevant search criteria. By clicking on any of the graphically rep-
resented categories, users can quickly access information about specific titles. Maps containing 
relevant resources can be "landmarked" so researchers can easily return to them. All collections, 
databases and formats, periodicals, audio, video and special collections are searchable from one 
map. Physically separated libraries can be combined in one database that is defined geographi-
cally, or the location within a floor plan. All maps and visual icons are customizable, with 
graphic shapes, sizes and colors set according to each facility's parameters to describe data such 
as name, author, how often a book is checked out, holding format, physical location and avail-
ability. VNL scales to handle huge volumes of holdings and categories can be easily updated to 
reflect changes in library resources or usage and can manage restricted access to specific areas 
of the map. VNL is fully internationalized for multilingual facilities. Visual Net for Libraries is 
available immediately and is based on Antarcti.ca's visual mapping platform. Pricing varies upon 
application. www.antarcti.ca 

DATAPOWER ANNOUNCES XSLJIT 
5/7/01 

DataPower Technology, Inc. announced the introduction of its XSL just-in-time compiler tech-
nology that reduces the latency associated with XML processing by an order-of-magnitude or 
more. By utilizing a radically different approach to XSLT execution, DataPower is able to pro-
vide the high-speed infrastructure needed for Internet applications, from real-time financial data 
distribution to business transaction handling. In order to exchange business documents ex-
pressed in different XML vocabularies (RosettaNet, BizTalk, etc.) or to make XML content view-
able in web browsers and wireless devices, it is necessary to perform XSLT (eXtensible 
Stylesheet Language) transformations on XML data. XSLT is a resource intensive process that 
can introduce significant delays in web services and online transactions forcing customers to 
demand high-performance XML technology to avoid scalability woes. DataPower's internal tests 
show the XSLJIT compiler achieves about 10 megabytes per second of sustained throughput us-
ing the XSLTMark benchmark. This is equivalent to Fast Ethernet speed and effectively wire-
speed XML processing. With XML becoming part of the network infrastructure, wire-speed XML 
is essential. www.datapower.com 
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NEOCORE INTRODUCES XML INFORMATION MANAGEMENT SYSTEM 
5/7/01 

The NeoCore XML Management Information System Version 2.0 allows high-speed XML trans-
action processing, supporting the extensibility of XML without requiring changes to the data-
base. NeoCore is releasing Version 2.0 after testing Version 1.0 with three pilot partners 
beginning last fall. Those tests led to the commercial release of the new version, which also fea-
tures enhanced access control, scalability and transaction support. NeoCore's information tech-
nology allows computers to process information symbolically, and greatly reduces the 
computation required to search for data. This in turn results in lower total cost of ownership 
while removing the constraints of rigid definition that traditional databases such as RDBMSs re-
quire, or performance limitations in object-based stores. Version 1.0 of the NeoCore XIMS was 
introduced in October 2000. www.neocore.com  

IPEDO UNVEILS XML DATABASE 
5/7/01 

Ipedo, Inc. introduced the Ipedo XML Database, a product that combines native-XML informa-
tion storage and processing with ultra-fast main-memory performance. Used standalone or in 
conjunction with existing databases and file systems, the Ipedo XML Database can deliver the 
performance levels required by XML-intensive Web services, B2B marketplaces and wireless ap-
plications. The Ipedo XML Database simplifies XML content management, enabling e-
businesses to achieve the flexibility of a dynamic and reusable XML content infrastructure with-
out sacrificing performance. Specialized XML handling features and core performance allow 
companies to improve search relevance and style management for large Web sites, enable dy-
namic B2B portal content assembly and accelerate content customization for wireless devices. 
The Ipedo XML Database stores XML data natively in its structured hierarchical form, which 
eliminates the complex process of mapping the XML data tree structure to two-dimensional ta-
bles. Utilizing the W3C's XML query standard XPath, XML document collections can be queried 
directly in XML syntax. The Ipedo XML Database also contains an XSLT transformation engine 
that combines data access and transformation in a single step. The all-Java design integrates 
easily with the leading application servers to speed the development of next generation e-
business applications. SOAP, DOM and XPath APIs address the needs of systems integrators, 
application developers and database administrators. At the core of the Ipedo XML Database is 
Ipedo's Active Edge architecture, a combination of network caching and intelligent main-
memory data processing techniques. Optimized for 64-bit systems, large amounts of memory 
can be directly utilized for processing. The Ipedo XML Database is available now for Windows 
2000, Windows NT, Sun Solaris and Red Hat Linux. Pricing on a per server basis starts at 
$50,000. www.ipedo.com 

COLLEGO INTRODUCES CATALOG SOLUTION 
5/7/01 

Collego Corporation launched its catalog application, Atomic Catalog. Atomic Catalog is a web-
based catalog management application designed especially for business managers, and is based 
on the company's Adaptive Taxonomy Management System. With Atomic Catalog, business 
managers can leverage existing product information from multiple sources to create, manage, 
and share custom catalogs with customers and partners around the world quickly, easily, and 
cost-effectively. Collego's AToMS technology is implemented as a fast, highly flexible caching 
engine that leverages the scalability of traditional relational database management systems like 
Oracle and Microsoft SQL for its underlying persistent storage. With AToMS, corporations can 
manage and mass-customize large collections of highly granular, metadata rich information in a 
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highly flexible environment without compromising information quality or scale. AToMS also de-
livers distributed computing and peer-to-peer capabilities that enable businesses to manage 
content in within their own organizations and achieve these efficiencies across entire supply 
and demand chains. Atomic Catalog is commercially available in several editions to meet the 
needs of different businesses. Atomic Catalog Enterprise Server is a multi-purpose, web-based 
catalog management application designed for enterprise customers. Atomic Catalog Partner 
Network Server delivers all the power of Atomic Catalog Enterprise Server plus the ability to 
provide suppliers, partners, and customers with secure, self-service access to an organization's 
catalog information. Both the Enterprise Server and the Partner Network Sever are available as 
hosted services for companies who prefer to leverage the infrastructure of Collego or its part-
ners. www.collego.com 

VIGNETTE UNVEILS NEW CONTENT SYNDICATION & CONTENT 

AGGREGATION APPLICATIONS 
5/2/01 

Vignette Corp. announced new versions of the Vignette Content Syndication Server (VCSS) and 
the Vignette Content Aggregation Server (VCAS). The Vignette Content Syndication Server en-
ables companies to distribute Web-based content or comprehensive information such as cata-
logs and other information directly from an e-business application over HTTP and FTP. This 
syndication can be scheduled, on-demand or driven by events such as price, availability or any 
change in content, and VCSS automatically tailors the content to the format capabilities of each 
recipient, whether it's XML, multimedia or raw text. The Vignette Content Syndication Server 
can be used as a stand-alone application, or integrated with other Vignette integration applica-
tions. The new version of VCAS provides additional features, including the Vignette Agent Li-
brary Manager, an add-on tool that enables companies to easily manage the agent applications 
that collect and monitor their functionality. The Vignette Agent Library Manager provides a 
convenient way to manage and test all deployed agents on a predetermined schedule, which 
lowers the cost of managing any number of agents. The Vignette Agent Library Manager also 
provides an early warning function that helps companies avoid disruption in aggregating con-
tent. The Vignette Content Syndication Server and the Vignette Content Aggregation Server are 
currently available and shipping to customers. www.vignette.com 

EPRISE ANNOUNCES TECHNOLOGY ALLIANCE WITH ATG 
5/2/01 

Eprise Corporation announced that it has formed a technology alliance with Art Technology 
Group, Inc. Eprise has integrated its Eprise Participant Server with the ATG Dynamo e-Business 
Platform to enable customers to streamline entire Web content and customer management life-
cycles into a single, managed solution. Combining Strategic Content Management solutions 
from Eprise with ATG's customer management and e-commerce platform helps organizations 
manage content creation, customization, asset management, deployment and delivery. In addi-
tion, Eprise and ATG will embark upon cooperative selling and marketing activities. 
www.eprise.com, www.atg.com 

W3C ISSUES XML SCHEMA AS A RECOMMENDATION 
5/2/01 

The World Wide Web Consortium (W3C) issued XML Schema as a W3C Recommendation. XML 
Schemas define shared markup vocabularies, the structure of XML documents that use those 
vocabularies, and provide hooks to associate semantics with them. By bringing datatypes to 
XML, XML Schema increases XML's power and utility to the developers of electronic commerce 
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systems, database authors and anyone interested in using and manipulating large volumes of 
data on the Web. By providing better integration with XML Namespaces, it makes it easier than 
it has ever been to define the elements and attributes in a namespace, and to validate docu-
ments that use multiple namespaces defined by different schemas. The XML Schema specifica-
tion consists of three parts. One part defines a set of simple datatypes, which can be associated 
with XML element types and attributes; this allows XML software to do a better job of manag-
ing dates, numbers, and other special forms of information. The second part of the specification 
proposes methods for describing the structure and constraining the contents of XML docu-
ments, and defines the rules governing schema-validation of documents. The third part is a 
primer, which explains what schemas are, how they differ from DTDs, and how someone builds 
a schema. XML Schema are XML documents themselves, they may be managed by XML au-
thoring tools, or through XSLT. XML Schema Tools Include Validator and Test Suite Collection 
W3C, with the University of Edinburgh has co-developed XSV, the XML Schema Validator. The 
validator has been revised at each stage of XML Schema development and now provides valida-
tion against the XML Schema Recommendation. In addition, W3C invites developers to send in 
sample schemas for a test suite library, to be reviewed and managed by the W3C XML Schema 
Working Group. www.w3.org 

This dramatically increases the types of business applications you can build with XML. There will be a 
time when we won’t remember why datatypes weren’t supported in early generalized markup 
languages. 

FILENET ANNOUNCES SUPPORT FOR MICROSOFT'S LATEST DIGITAL 

DASHBOARD TECHNOLOGY 
5/1/01 

FileNET Corp. announced plans to integrate its Panagon suite of eContent and eProcess man-
agement products with Microsoft's latest Digital Dashboard as part of its commitment to sup-
port Microsoft's SharePoint Portal Server. FileNET's integration efforts with the SharePoint Portal 
Server include support of Digital Dashboard, enhanced search capabilities, and integration with 
Office XP. The Digital Dashboard is a customizable portal framework that enables knowledge 
workers to view and collaborate on personal, team, corporate, and external information. Web-
based content can be integrated into the portal via Web Parts, which offer companies an effec-
tive way to integrate any existing enterprise systems, such as analytical and collaborative tools 
in Microsoft Office, Microsoft Exchange Server and Microsoft SQL Server, into their corporate 
portal. www.filenet.com 

GILBANE REPORT NEWS 
We will be launching our new website in the next couple of weeks and are excited (and re-
lieved!) to be doing so. Subscribers will find a much cleaner site with improved customer “self-
service” capabilities, a secure site for transactions, as well as many other new features. With our 
new architecture in place (yes, with content management!), we will also begin to add addi-
tional resources, including more reports and industry information.  

With our new website in place we will also focus our efforts on electronic content, which is 
where the vast majority of our growth and customer demand has been in the past 2 years.  

Please stop by and visit www.gilbane.com, and let us know what you think! 
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October 10-12 - Tutorials: October 9, 2001 

Westin Century Plaza Hotel, Los Angeles, CA 

Register today, and don’t forget to ask for your $100 Gilbane Report discount! 

http://www.ecmseries.com/register.cfm 

More detailed and updated information is on our website, but the list of session titles below will 
give you an idea of what we will be covering.  

KEYNOTE PANELS 
What is ‘Enterprise Content Management’ & What Strategies Make 
Sense - Part 1? 
Managing content is critical for a lot more than supporting web publishing. Companies need to 
tie in web content with multiple back office enterprise data and content repositories to enhance 
web delivery, but they also need to ensure content is managed and integrated with a variety of 
multi-channel employee, partner, and customer applications within and across enterprises. In-
creasingly, ‘enterprise content management’ is the term used to refer to this expansion of con-
tent management. We open the conference with a an interactive panel of outspoken senior 
managers from some of the leading vendors to compare definitions of ‘enterprise content man-
agement’, and discuss approaches for implementing a content management strategy that can 
support multiple enterprise applications. You can be sure there will be differences of opinion! 
Join us for a stimulating debate. Each panelist will provide an 8-10 minute perspective followed 
by questions from the moderator and the audience. 

What is ‘Enterprise Content Management’ & What Strategies Make 
Sense - Part 2? 
Our keynote panel opening the second day of the conference will provide a different perspec-
tive on the issues discussed in the opening keynotes. Analysts, consultants, and implementers 
will present their views on the previous days presentations and then provide their assessment of 
the market and advice on strategic and implementation planning. Some of the issues to be ad-
dressed are: how different content technologies relate to each other, which technologies will 
survive as stand-alone products, which kinds of suppliers will be the core content management 
providers next year, whether or when outsourcing content management applications makes 
sense, what works and what doesn’t, when is single-sourcing content practical, what role 
should XML play in content management strategies, what multi-channel content delivery 
strategies make sense, and how will the market for content technologies evolve over the next 
12-18 months. 

Conference Program Available 
http://www.ecmseries.com/agenda_detail.cfm
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MAIN CONFERENCE SESSIONS 
1. Choosing a Content Management System 

2. Content Management & Commerce: E-catalogs 

3. Content Management & Enterprise Portals 

4. Implementing a Content Management System 

5. Content Management & Commerce: The Supply Chain 

6. Content Management, Enterprise Portals, & Security 

7. XML & Enterprise Content Management - Part 1 

8. Content Management & Commerce: Product Data 

9. Enterprise Portal Strategies 

10. XML & Enterprise Content Management - Part 2 

11. Content Management & E-commerce Platforms 

12. Categorization & Content Taxonomies 

13. Managing Single-source Content for Multi-channel Delivery 

14. Content Management & Syndication for Enterprise Applications 

15. Search Technologies for Content Management 

16. Content Management Architecture Decisions Part 1: 
Open Source, P2P, and Application Servers 

17. Europe fights back 

18. Managing Multi-lingual Content 

19. Content Management Architecture Decisions Part 2: 
Data Integration, Databases, and Enterprise Integration 

20. Is Hosted Content Management an Option? 

21. Personalization & Content Management 

22. Digital Asset Management & Content Management 

23. Wireless Content Management Strategies 

24. Relevant Standards for Enterprise Content Management 

PRE-CONFERENCE TUTORIALS 
1. XML and Content Management 

2. Evaluating Enterprise Content Management Vendors 

3. XSL, XSLT, & Content Management 
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